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Abstract

This research has the following aims; to study the behavior of internet users in Nakhon Si
Thammarat province, and to study the factors affecting online shopping by internet users in
Nakhon Si Thammarat province. These aims will be achieved by applying relevant theories and
ideas to the topic such as; a model for the acceptance of technology, and the main variable
marketing factors affecting this area of study. The sample group a total of 400 people. The
method for collecting data was to use questionnaires which were given to. The analysis was
carried out using an instant analysis computer programme. The analysis found that internet users,
for the most part, use the internet for communication purposes. The statistical analysis helped
explain internet users’ understanding on the usefulness and ease of online shopping, as well as
other internet services. The data analysis also found that internet users had the highest level of
opinions on the topics of purchasing goods online and that other online services can expand
their opportunities in buying and selling goods online. Moreover, the statistical analysis on the
marketing mix of the research found that intermet users hold the products, price, place and
promotion in high regard as there is a large range of products available. In conclusion, it can be
said that the marketing factors affecting online purchasing of the sample group surveyed are as
follows, in order from most important to least important; 1) The products available, 2) The price
of the products, 3) The distribution channels, and 4) The promotion of online goods. These
results can be of use to those working within the electronic commerce industry in order to build

new, successful business models in the future.

Keywords: Electronic commerce, Online shopping
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